Art Director

JOB SUMMARY:

To design and produce visual presentations for communications media.  To supervise and coordinate work of graphic designers and ensure that finished product reflects a unified conceptual approach to the project.

ESSENTIAL FUNCTIONS:

1.
Formulates concepts and overall design of visual presentations in close concert with writer, customer, and editor depending on source of project.

2.
Discusses content, style, audience, techniques, and budgetary considerations.

3.
Presents project to graphic designers to design art and copy layout needed to carry out goals agreed upon.

4.
Reviews samples and approves or suggests changes by graphic designers.  Often consults with editors and writers before further action is taken.

5.
Moves ahead with completion of project by graphic designers and prepress department.

6.
Authorizes production.

7.
Confers with marketing department and editorial department to decide on new product development.

8.
Oversees financial operation of art department to ensure designers are operating within budgetary parameters.

9.
Works as a member of the top management team and reports to the vice president of operations.

QUALIFICATIONS:

1.
Graduate of college or art school with degree in graphic design or related field.

2.
Thorough knowledge of desktop publishing and photomanipulation technologies.

3.
Three years of desktop publishing experience with at least one year's supervisory experience.

4.
Demonstrated management and communication skills.

PHYSICAL QUALIFICATIONS:

1.
Visual acuity (with correction) to create visual presentations.

2.
Manual dexterity to operate computer graphics programs or prepare manual sketches and layouts.

